Bringing W orker and Consumer Voices
to the Forefront

Sam Hartsock | Community Director ]
@remakeourworld rgin &



Story #1

Our Clothes
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more clothes than we
did in the 1980s




end up in landfills or burnt
within 1st year of
production

6/10






O are a potential risk to
O human health






days to earn what the average
garment maker earns in a
lifetim e






Story #2

The Maker
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Story #3

All of us!
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IS FEMALE







Leave these popular and irresponsible
brands in this decade:

AMERICAN APPAREL PRIMARK
ASOS ROSS
GAP TJ MAXX
GUESS TOPSHOP

H&M VICTORIA'S SECRET










Step 3: Demand Transparency and
Accountability
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THANK YOU!

info@remake.wordX// @remakeourworld // remake.world
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